Shop & Play

Conditions of Entry

1. Information on how to enter the Shop & Play Competition (Competition), mechanics of entry and prizes form
part of these Conditions of Entry. Entry into the Competition is deemed acceptance of these Conditions of
Entry. Entry is via Internet only.

2.  The Promoter is Hopman Cup Pty Ltd (ABN 34 098 506 097) of 144 Northwood Street, Leederville WA 6007
(Promoter).

Eligibility to enter the Competition

3. Entry is only open to persons currently residing or present in Western Australia aged 18 years or older
(Entrants). Entrants can only enter in their own name. The Promoter reserves the right to request the winner to
provide proof of age, identity and residential address, in order to claim a prize. Proof of age, identification and
residential address considered suitable for verification is at the discretion of the Promoter. In the event that a
winner cannot provide suitable proof, the winner will forfeit the prize in whole and no substitute will be
offered. The Promoter reserves the right to verify the validity of entries and to disqualify any entry which, in
the opinion of the Promoter, can be considered objectionable, profane, potentially insulting, inflammatory or
defamatory, or any Entrant whose entry is not compliant with these terms & conditions of entry or who has, in
the opinion of Promoter, engaged in conduct in entering the Competition which is fraudulent, misleading,
deceptive or generally damaging to the goodwill or reputation of the Competition and/or Promoter. The
Promoter reserves the right in its sole discretion to disqualify any individual who the Promoter has reason to
believe has breached any of these conditions, or engaged in any unlawful or other improper misconduct
calculated to jeopardise the fair and proper conduct of the Competition. There is no limit to the number of
entries that an eligible Entrant can submit in this Competition.

4.  Contractors and employees (and their immediate families) of the Promoter, or any of its agencies or contractors
involved with this Competition are ineligible to enter the Competition.

Key Competition Dates

5. The Competition starts at 9:00am (WST) on 26 November 2012 and ends at 11:00pm (WST) on 16 December
2012 (Competition Period). All entries received after this time are ineligible for entry into the Competition
and no responsibility will be accepted by the Promoter for lost, late or misdirected entries. All entries are
deemed to be received at the time of receipt of the web entry into the Competition database and NOT at the
time of transmission by the Entrant.

6. The Competition major prize winner will be the first valid entry drawn in a random draw which will take place
at 12.00pm (EST) on 17 December 2012 (Prize Winner). The ten Competition minor prize winners will be the
next ten valid entries draw in that same draw (Minor Prize Winners).

Competition Entry Procedure

7. To enter this Competition, Entrants must, during the Competition Period:

(a) spend a minimum of $30 (including GST) in a single transaction at a participating business and retain
the receipt; and

(b) go online/scan onto to the Shop and Play Competition Page (www.hopmancup/shopandplay)and
register by following the prompts, including providing the Entrant’s full name, date of birth, residential
address, current and valid email address, contact telephone number and the name of the Participating
business where the Entrant spent the $30.

The Prize

8. The Prize Winner will receive major prize a premium hospitality Nickel package for one session (package
includes a fully catered Corporate Box with six seats located right on the sideline of centre court, a range of
fantastic new catering choices accompanied by premium beverages served directly to your Corporate Box plus
3 souvenir programs, valued at $2,090.

9. The ten Minor Prize Winners will each receive 2 (2) double silver category tickets to the opening session on
Saturday 29 December 2012 valued at $69.80 per (2) tickets for a total of $698.00.

All tickets issued are subject to the Hyundai Hopman Cup 2013 Ticket Conditions of Sale and Entry as amended
from time to time.



11.

12.

13.

14.

The prizes are not transferable, exchangeable or redeemable for cash. The prize values are accurate at the date
of commencement of the Competition. The Promoter accepts no responsibility for any variation in the value of
a prize after that date. Refunds will not be made in respect to unused services or prizes. Where a prize, or part
of a prize, is unavailable, the Promoter retains the right to substitute the prize (or part) with a prize (or part) of
equal or greater value.

The Promoter’s decision and all matters pertaining to this Competition will be final. No correspondence will be
entered into.

Any additional travel or accommodation costs incurred by the Prize Winner are the Prize Winner's
responsibility.

In the event that for any reason whatsoever a winner does not take an element of the prize at the time
stipulated by the Promoter then that element of the prize will be forfeited by the winner and cash will not be
awarded in lieu of that element of the prize.

Notification and Collection of Prizes and Redraw Process

15.

16.

17.

18.

19.

The Prize Winner will be contacted by phone and in writing using contact details provided in their entry by 21
December 2012 and notified of how the prize will be delivered.

In the event the Prize Winner is unable to be contacted, and all methods of communication are unsuccessful,
the Promoter will conduct a redraw from the remaining entries. The redraw will take place at 12.00pm (EST) on
27 December 2012. The redraw winner will be contacted by phone and in writing using contact details
provided in their entry within two (1) day of the redraw.

The prizes remain the property of the Promoter until claimed by the Prize Winner or the redraw winner (if any).

The Prize must be redeemed on Saturday 29 December 2012 to coincide with the event currently scheduled to
take place on that date.

The Promoter is neither responsible nor liable for any loss or damage suffered in the event that the scheduled
games of the Hyundai Hopman Cup 2013 are cancelled, postponed, rescheduled or relocated for any reason
whatsoever.

Privacy

20.

By entering this Competition, Entrants understand and agree that the Promoter may use and disclose the
information provided, including the Entrant's personal information, to administer the Competition and
announce the winner. The Entrant consents to the Promoter providing the Entrant's personal information to
organisations that assist the Promoter with administering the Competition and announcing the winner, and to
third parties as required by law (including authorities that regulate this Competition). If the Entrant is not
willing for this to occur it cannot participate in the Competition. Entrants consent to the Promoter using the
Entrant’s personal information to advise it of promotions, events, special offers and other like activities offered
by the Promoter or its stakeholders. Except where permitted or required by law, or where the Entrant’s
consent is obtained, this information will not be disclosed to third parties. Entrants are able to access personal
information which they provide as part of their entry by contacting the Promoter upon reasonable notice.

Discontinuance and Disqualification of Competition

21.

The Promoter reserves the right to discontinue the Competition at any time and at its sole discretion may
cancel, terminate, suspend or modify the competition and/or, if necessary, to provide an alternative prize or
prizes to the same value as an original prize or prizes. Any change to or cancellation of this Competition, for
whatever reason, is subject to the written direction of all relevant State and Territory legislative departments.

Exclusion of Liability

22.

23.

24,

25.

The Promoter takes no responsibility for the loss of prizes due to incorrect or imprecise delivery or contact
details provided by an Entrant.

To the extent permitted by law, the Promoter makes no representations or warranties as to the quality,
suitability or merchantability of any of the goods or services offered as prizes.

The Promoter is not responsible for losses associated with any change to the value of any prizes.
To the extent permitted by law, the Promoter is not liable for any loss suffered or sustained to personal

property and including, but not limited to consequential (including economic) loss by reason of any act or
omission, deliberate or negligent, by the Promoter, or its servants or agents, in connection with the



arrangements for supply, or the supply, of any goods or services by any person to the prize winner(s) and
where applicable, to any persons accompanying the winner.



